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German Automakers Driving Opposition on Climate Policy
New analysis of auto sector reveals the extent of policy pushback

BMW has emerged as one of the German auto sector’s leadingopponents of ambitious climate
policy, with new documents revealing the extent of the company’s lobbyingagainst EU plans to
phaseoutinternal combustionengine (ICE) vehicles.

The InfluenceMap , Which is based on a mix of publicly available dataand documents
obtained through Freedom of Information (FOI) searches, appears to undermine the carmaker’s
recent ‘green’ PR campaigns.

While BMW’s anti-climate lobbyingis the most strident, itis notalonein pushingbackagainst
parts of the EU climate plan. The German Association of the Automotive Industry (VDA) appears
to be siding with its most regressive members - such as BMW - resultingin a noticeable gap
between it and Volkswagen.

(A German version of the press release and report is )

The report demonstrates howthe German auto sector more broadly has lobbied againsttwo key
policies - higher CO2 emissions standards for light-duty vehicles and ICE phase-out dates.

It also shows how the major auto industry associations -the VDA and the European Automobile
Manufacturers’ Association (ACEA) - appear to have coordinated their messages to push back
against policies designed to promote a low-carbon modal shift.

With German government coalition negotiations continuing, the sector’s contributionto the
country’sdecarbonization plans—and thereforeits climate lobbying behaviour—remains a critical
issuein talks to form a government.

This week, both BMW and Volkswagen refused to agree to a COP26 pledge to phase out ICE
vehicles globally by 2040. Daimler’s subsidiary Mercedes-Benz did sign up.

The report shows:

e The CEO of BMW (D), Oliver Zipse, who is also the President of ACEA, held a meeting with
the EU Commissioner for TransportinJune 2021, where the company argued that
. It also said regulations should not
seek to ban any particular form of technology. Such negative engagement starkly contrasts
with BMW's it recently launched in collaboration with
Coldplay, which sought to linkits brand to electrification.

e Daimler (D) hasfailed to publicly disclose its position on key climate policies, including CO2
standards for light-duty vehicles and international combustion engine (ICE) phase-out
policies. However, it has historically advocated against key EU climate policiesandisa
member of several obstructive industry associationson climate.


https://influencemap.org/EN/report/German-Automakers-And-Climate-Policy-a3edf15c64b2e258c29f83beb93337f6
https://influencemap.org/DE/report/German-Automakers-And-Climate-Policy-a3edf15c64b2e258c29f83beb93337f6
https://influencemap.org/evidence/16039ededb8682cd8520dbb56fd5689f
https://influencemap.org/evidence/16039ededb8682cd8520dbb56fd5689f
https://www.press.bmwgroup.com/global/article/detail/T0335298EN/the-first-ever-bmw-ix-and-the-first-ever-bmw-i4:-joint-global-campaign-plays-to-the-rhythm-of-coldplay-s-new-hit?language=en

e Volkswagen (C) has mixed but increasingly positive climate policy engagement, with an
October 2021 position paper on German coalition negotiations appearingto
an EU 2035 zero-emissions CO2 target for thefirst time - the largest automaker yet
todosoin Europe. However Volkswagen remains a key member of industry associations
lobbyingagainst Paris-aligned climate policy.

e The German Association of the Automotive Industry (VDA) (E+) urged the EU to reject
both an EU 2035 zero-emissions CO2 targetand a "de facto ban of vehicles with a
combustion engine"ina ,head of the European
Green Deal. InfluenceMap's also found the VDA to be
the seventh most obstructive industry association globally on climate.

e The European Automobile Manufacturers’ Association (ACEA) (D) has consistently
advocated to weaken climate regulations, and has promoted a long-termrole for ICE
vehicles over electric vehicles.In a ,it opposed both an EU 2035 zero-
emissions target and policies to phase out ICE vehicles. It hasalso made itssupportfor
higher EU CO2 targets conditional on increased EVinfrastructure targets, accordingto a

to EU Commission officials. However, itis noteworthy thatit has
consistently higher EV infrastructure targets.

The research demonstrates how German automakers have increasingly stated top-line support for
a low-carbon modal shift - while theirindustry associations (ACEA and VDA) appearto have
worked together to weaken key EU and German modal shift policies.

In 2020 EU consultationresponses, boththe VDA and ACEA opposed EU modal shift targets,
identically statingthat “more than 30 years of a transport policy based on a modal shift approach
[...] has always failed".

The International Energy Agency (IEA) highlighted modal shift policies as beingcrucial to achieving
Paris-aligned GHG emissions reduction pathways inits recent

The research also highlights how VDA’s increasingly positive top-line publiccommunications on
climate contrast with its private lobbying to policymakers to weaken climate policy.

InfluenceMap Senior Analyst Ben Youriev said: “Decarbonizingthetransport sectorisa crucial
part of limiting global warmingin line with the goals of the Paris Agreement.

“Yet powerful players within the German automotive industry and their lobbyists are pushingback
against efforts to achieve this.

“It's notablethat theindustry associations representing German automakers are taking a negative
approach to climate policy that does not reflect the views of its more progressive members.

“The German auto sector clearly wants to convince the publicitis going ‘green’, butits negative
lobbyingsuggests it remains a powerful opponent of ambitious climate regulations.”

The estimates thatroad transport accountedfor 19% of the country’s
greenhouse gas emissionsin 2020.


https://influencemap.org/evidence/a8f8ae14bed871628a43ca51cacce950
https://influencemap.org/evidence/a8f8ae14bed871628a43ca51cacce950
https://influencemap.org/evidence/b4f810ce7e552b5253e347a0d7144381
https://influencemap.us11.list-manage.com/track/click?u=33d4a0d468ec953d4d468235c&id=d1e8da946c&e=ad477b73c2
https://influencemap.org/evidence/117bd601d88cc8c0b2437d8a26b21907
https://influencemap.org/evidence/db9264a3601cf6dc21de7c62c21ec17b
https://influencemap.org/evidence/5cf8dbff96e396dd58e55476f0553373
https://www.iea.org/reports/net-zero-by-2050
https://www.umweltbundesamt.de/presse/pressemitteilungen/treibhausgasemissionen-sinken-2020-um-87-prozent
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A full copy of the report is available for download here

For further information or to arrange interviews, please contact:

Simon Cullen, Communications Manager, InfluenceMap (London)
E: simon.cullen@influencemap.org

About InfluenceMap

InfluenceMap is a London-based think tank providing data driven analysis to investors, corporations and the media on
issues related to energy and climate change. Our metrics for measuring corporate influence over climate policy are
used by investors, including the global Climate Action 100+ investor engagement process.
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